Exhibition of Poster Art in fhe l*ittl« GaOlsry, the ClereXand Mueen» of Art 

frcM4 Central Outdoor AdTertising Cmpany - togelo ©. Bulone, Art Director. 

Mr. Sulone is a fomer Gsllery sod Special studect of The Clevelfcod yuseuis of Art 
Departaent of Edacationi S&torday aoming clesees. 

Zk panel bill board poster^ deslfpied by Angelo D. ^lone 

Lettering ma ~ Saauei D. Anderson 
Publishers fhoapson-Sjraioo Company 

Process £ilA sereen 

This poster being exhibited in this exhibition along with the original thumb nail 
sketchee, taie c**rco«l dumisy, the color comprehetieive susd the fioishod art, received 
aa aimra for being among tha IOC beet posters of the year. This award was gl-cea at 
The national Exhltdltion of Poster Art, i^nsored by The Art Directors Club of Clilcago 


By giving recsognitioa to the 100 best postferc of the year, a standard of excellence 
is established wisich, it is hoped 'sill prowlde inforaatiofl and guifteice to all *bo 
hftTO to do with the creation of Outdoor Advertising. — P o Ih s Annual 1949 

Poster 

Along with the above mwatictned bill board poster, we are receiving on loan several 
posters fro* Switaerland, i«it by The Outdoor Advertising Inc. titrcugh the iibrarisn 
Mies Lada hygora. 


From i’nc Cleveland Museum of Art collection 

The postex' ’•Bruant au Mirlitoa" a lithograph printad in color, by Toulouse Lautrsc 
bevsial posters given to tiio Museua by OhlSCO 


The pouter pleye a proainent p&rt in aodem life, ite effedUv® 
of i^ppealing to the general public i» seen in its ability not only 
iiiforssation > but to sell ie ideas and goods* 

Ihe poster designer, ki crdar to create a favorable aood in the 
baying paislic, fines that it U necessi^ry to preheat the subject in a simplified, 

•y e~ttpp»aliag coaposltioni for it is istpoeeible to appeal through the eritten 
•ord aloue. We are reainded once again cf the Ciiinese proverbi *1 picture is 
9-ortn w tUoasead •ords.” .la ioaking at a good postes’, the spectator gets at once 
a coaplete l:apressionl Hi# interest becoises excited* 

In speaking of siwplicity and eye~ay,eal ia poster coaposition, it 
must b® r®3«abfc'ro<i tmit ti'ds siaplicity is not the result of bad ormftsiaauship, 
in fact {piite the reveres* It is as easy to pa at a lion a natural color sk it 
is to paint it red, or my ether color that comet to the a,ind of fantasy, floaevsr, 
a ii<,>a painted an aiuj&tursl color strikes the hoaan eye as onuimal, ev^ la 

countries where lions are never seen , and for t^ds reason the passer-by cannot help 
noticing it. 

fhia unusual appeal, if inoffenaive, sdii have a dov.bie effect on the 

spectiiuor. He is at once Sfiookad oy tue unoxpectednoss of step# and color, and 
es^erleucos m aestiietic pltwisurs* It in this coapiaatiou of unexpectedness and 
aeatnefcic piouawre tj^at crs«.tee silihim une spectator, a desire to ia<iymre into the mean- 
ing oi’ t..ie sign or poator. 

"I poster ;>aa not be to express toe laystery of creation but to attract 
attention, the oniy aiystery being In the way in which the artist achieves it,* 



